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BoS 

19th 

  

Syllabus Revision 

M.Sc. Food Science and Nutrition 

 

Faculty: Bio-Sciences                                                  Board: Food Science and Nutrition 

Semester: I 

Course Code/ Name: 25FNP1DA - Food Product Development 

 

Unit Existing Changes 

I 

New product development 

Definition and classification, characterization and factors shaping new product 

development. Food product development and technologies, Marketplace influence. 

Measures of Food Product Success-Production, Market, Customer, New product 

development – patent, patent 

laws, international code for Intellectual property rights (IPR) 

New food product development, need for food 

product development 

 

III 

Sensory Evaluation 

Establishing sensory panels – Designing testing facilities – Analytical Test – Conduct 

a sensory Evaluation Test – Designing score card, objective evaluation, Instruments 

used for texture evaluation. 

Sensory Evaluation of food products 

 

 

IV 

Formulation of new product development 

Formulation of product for infants, preschool, elderly, sports person - Selection of raw 

materials, portion size, standardization methods, calculation of nutritive values, 

cost- Suggested Retail Price (SRP), shelf life. 

Formulation of new food product for target 

groups. Regulatory complainces. 

V 

Packaging and Marketing 

Packaging – Types of packing materials, Labelling. Concept of market and marketing 

–Approaches to study marketing functions, market structure, market efficiency and 

market integration. Role of government in promoting agricultural marketing. GST for 

newly developed product. 

Sustainable packaging, labeling claims, GST for 

food products. 

 

PERCENTAGE OF SYLLABUS REVISED: 35% 

COURSE FOCUSES ON: 

  Skill Development   Entrepreneurial Development 

  Employability  Gender Sensitization 

  Intellectual Property Rights (IPR)   Innovations 

 Social awareness / Environment  Constitutional Rights/Human Values/Ethics 

Stages of product development 

Food product development- stages in product development, Level of Innovation-New

 product categories. FSSAI Regulations 
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