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21st

Department of Commerce CA

Board of Studies Meeting
The minutes of the 21% Board of Studies held on 02.04.2026 at 10.00 am at D1 Block- Room

No 212,

Members Present:

S.NO. | NAME POSITION

1. Dr.P.Suganya Chairman

2. Dr.G.Kavitha University Nominee
3. Dr.M.Prakash Subject Expert

4. Dr.R.Rupa Subject Expert

S. Dr.N. Kuppuchamy Co-Opted Members
6. Dr.A Hazel Verbina Co-Opted Members
7. Dr.R.Sowrijajan Co-Opted Members
8. Dr.D.Parasakthi Co-Opted Members
9. Dr.S.Kowsalya Co-Opted Members
10. Dr.M.Prakash Member

11. Dr.M.Ashok Kumar Member

12. Dr.P.Jayasubramanian Member

13. Dr.C.Eahambaram Member

14. Dr.Radhiya Devi Member

15. Mrs.N.Revathi Member

16. Mrs.V.Jayashree Member

17. Dr.L.Priya Member

18. Mr.M.Gunasekaran Member

19. Mrs.Neetu PM Member

20. Dr.T.Sreegeetha Member

21. Mrs.C.Mercy Praba Member

22, Dr.K.Dhivya Member

23, Dr.V.M Tharaka Rani Member

24. Ashwika PR Student Representative
25. Mohanapriya D Student Representative




The HoD and Chairman of the Board of Studies of Commerce CA D.r. P. Suganya
welcomed and introduced all the members and appreciated them for their continuous support,
contribution for the development of academic standard and enrichment of the syllabus.

Further, Chairman informed the inability of the following members to attend the meeting

and requested to grant leave of absence.
1. CA E.M. Sambath Kumar, Chartered Accountant — Industrial Expert

2. Ms. D. Madhumithra, Process Associate, TCS — Alumni

The items of the agenda were taken one by one for discussion and the following resolutions
were passed:

Item 21.1: To review and approve the minutes of the 20" BoS meeting held on 11.11.2025.

The chairman of the Board presented the 20" minutes of the BoS meeting held on
11.11.2025 and requested the members to approve. After a brief discussion, the following
resolution was passed.

Resolution:
Resolved to approve the minutes of the 20" Meeting of BoS held on 11.11.2025.

Item 21.2: To consider and approve the Scheme and Syllabi of I semester for the students
admitted in UG and PG during the academic year 2026-2027.

The Chairman presented the Syllabi of I semester for the students admitted in UG and PG
during the academic year 2026-2027 under Regulation 6. The courses have been redesigned to
emphasize application-oriented learning, considering stakeholder feedback along with current
academic and industry requirements. The major changes carried out are as follows:

New Courses Introduced:

B. Com (CA)
Sem | Course Code Course Reason
. To enhance student’s digital proficiency for data
I | 26CMUICP Sp reads.heet Modeling analysis, financial calculations, and -effective
for Business . . . .
business decision-making.
M.Com (CA)
Sem | Course Code Course Reason
g To equip students with skills to analyze complex
1 d S
I | 26CMP1DA D?ta A.na ysisan data and present insights through visual tools for
Visualisation : : :
effective decision-making.
To provide a broader global perspective on
I | 26cMPIDB Global Financial ﬁnar.lcial dec.isio.n-makit.lg and to. align .the
Management curriculum with international financial practices

and emerging trends.




Courses Removed:

B. Com (CA)
Sem Course Code Course Reason
To introduce a broader practical
' Business Analytics paper emphasizing comprehensive
I 25CMU1CP with computer applications in business
Spreadsheets rather than a single tool-based
approach.
M.Com (CA)
Semester Course Code Course Reason
To realign the curriculum with core
Software Desion and | COMmerce competencies 'and to
I 25CMP1DA ) gni provide hands-on training in
Testing : .
industry  relevant  accounting
applications.
To accommodate a more globally
I 25CMP1DB Financial- Markets focused subject .that better reflects
and Service current financial trends and
international perspectives.

After discussion, the following resolution were passed with the above changes and modifications.
Resolution:

Resolved to approve the above modification and adopt the scheme and syllabi for
students admitted in UG and PG for the academic year 2026-27.

Item 21.3: To consider and approve the syllabi for 111 semesters for the students admitted in UG
& PG during the academic year 2025-2026.

The Chairman presented the detailed syllabi for the III semester for the students admitted in UG
and PG during the academic year 2025-2026.

New Courses Introduced:

M.Com (CA)
Sem Course Code Course Reason
. To develop strategic skills in promoti
Ad d promoting
111 25CMP3DA Sal::rusmg an products and to enhance brand value for
business.
Courses Removed:
M.Com (CA)
Sem Course Code Course Reason
Service To introduce broader skills in promotion
III 25CMP3DA . and sales, aligning with current industry
Marketing
demands.

After discussion, the following resolution were passed.

Resolution:

Resolved to approve the existing syllabi for the III semesters to the students admitted
for the academic year 2025-26.




whert]

Item 21.4: To consider and approve the syllabi for V semester for the students admitted in UG
during the academic year 2024-2025.

The Chairman presented the detailed Syllabi for the V semester to the students admitted
during the academic year 2024-25. After discussion it is unanimously decided to adopt the existing

syllabus.

After discussion the following resolution was passed.

New Courses Introduced:

B. Com (CA)

Course Code

Course

Reason

To equip students with skills in interpreting and
presenting data using Power BI to enhance to

A4CMUSEF | Data Visuallsation enhance analytical and decision-making abilities
aligned with current industry practices.

: To strengthen research and analytical capabilities

24CMUSSP gi:ia‘::l? Lysis for through hands-on experience in data interpretation

and quantitative techniques.

Courses Remov

ed:

B. Com (CA)

Course Code

Course

Reason

235CM1ASCB

Programming with Visual
Basics.Net

To streamline the curriculum and focus on current
application-oriented subject

235CM1ASSP

Programming with Visual
Basics.Net

To facilitate the inclusion of practical courses with
greater applicability in present-day business and
analytics environments

Discipline Specific Elective Courses:

The following Discipline Specific Elective Courses are available to our students:

B. Com (CA)
Course Code Course Department
24CMUSDA | Financial Management Department of Commerce Computer
Applications
. Department of Commerce with
24CIUSDA E-Business Technology Information Technology
24CRUSDA | Human Resource Management Department. 1 Commerceyth, Corporate
Secretaryship CA
24BAUSDA | Service Marketing Departfnent of Commerce Business
Analytics
M. Com (CA)
Course Code Course Department

25CMP3DA

Advertising and Sales

Department of Commerce Computer

Applications

25CMP3DB Data minir_lg and data Department of Commerce Computer
Interpretation Applications

25CMP3DC | Financial Derivatives Department of Commerce Computet

Applications




GE Offered:
The following Generic Elective course available for non-commerce students:

Course Code Course

24CMUSGP E-Commerce

After discussion, the following resolution were passed with the above changes and
modifications.

Resolution:

Resolved to approve the existing syllabi for the V semester to the students admitted for
the academic year 2024-25,

Item 21.5: To consider and approve the Self -Study courses to earn extra credit for III semester
students admitted in UG and PG during the academic year 2025-26.

The chairman presented self-study courses to earn extra credit for III semester for the
students admitted in UG & PG during the academic year 2025-26.

B.Com (CA)

Course Code Course Name

25CMUSSA Business Ethics

25CMUSSB Cyber Securities and Cyber Law

M.Com (CA)

Course Code Course Name

25CMPSSA Retail Marketing

25CMPSSB E-Commerce Technology

Resolution:
Resolved to approve the Self -Study courses to earn extra credit for III semester
students admitted in UG and PG during the academic year 2025-26.

Item 21.6: To consider and approve Students Skill Development Course (SSDC)/ NPTEL
Courses that are equivalent to course curriculum.

The board discussed NPTEL and the Students Skill Development Courses (SSDC) that are
equivalent and relevant for the courses offered in our curriculum.

NPTEL/Swayam

The board discussed the following courses offered by NPTEL for credit transfer that are
equivalent to the courses offered in our curriculum.

B.Com (CA)

NPTEL Courses Equivalent Courses Semester
Entrepreneurship Entrepreneurship Development 1V
Research Methodology Research Methodology \4
E- Business E- Business Technology \
Organizational Behaviour Organizational Behaviour A\




Security Analysis and Portfolio | Security Analysis and Portfolio v
Management Management
Retail Marketing Strategy Retail Marketing VvV
M.Com (CA)

NPTEL Courses Equivalent Courses Semester
Management Accounting Accounting for Management 1V

Students Skill Development Courses (SSDC)

B.Com (CA)
Finance and Taxation
M.Com (CA)

Zoho Note Book

Resolution:

Resolved to approve Students Skill Development Course (SSDC)/ NPTEL courses that
are equivalent to course curriculum.

Item 21.7: To consider and approve the syllabus for the Certificate Course for students admitted
during academic year 2026-27 onwards.

The Chairman presented the detailed syllabus for the certificate course for the students
admitted during academic year 2026-27 onwards.

B.Com (CA)
Course Code Course Name
26CMSO1A | MS- Office
26CMSO1P | MS - Office

Resolution:

Resolved to approve the syllabus for the Certificate Course for students admitted during
academic year 2026-27 onwards.

Item 21.8: To approve the panel of examiners for the odd semester of the academic year 2026 -
2027,
The Chairman presented the panel of examiners for question paper setting, question paper

Scrutiny and conduct of Practical and evaluation of answer scripts for the academic year 2026-
2027.

Resolution:

Resolved to approve the panel of examiners for question paper setting, question paper

Scrutiny and conduct of Practical and evaluation of answer scripts for the odd semester of the
academic year 2026-2027.

Item 21.9: To consider and approve any other item brought forward by the Chairman and the
members of the board.

The Chairman brought forward the achievements of the students who have completed the
Foundation and Executive Level in the Professional Courses and also appreciated 5 faculty
members and 67 (UG & PG) students who have successfully completed the NPTEL Courses.



Finally, the Chairman thanked all the members for their cooperation and valuable
contributions towards enriching the syllabus through active participation in the meeting, and looked
forward to their continued support. The meeting concluded with a formal vote of thanks proposed

by Dr. C. Eahambaram.

Date: 02/04/2026
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Syllabus - New course

Faculty: Commerce Board: Commerce CA
Semester: 1
Course Code / Name: 26CMUICP / Spreadsheet Modeling for Business

S.No List of Programs
1 Create a spread sheet using CONCATENATE function.
Create a program by applying functions associated with Mathematical Operation (IF,
2 AND, OR) and statistical operations (COUNT, COUNT BLANK, COUNTIF,
MEDIAN, CORRELATION, SMALL, MIN, MAX).
Program for creating Sales Performance Report and including the following operations:
3 Data entry, Total Sales, Average Sale of a Salesmen, Target Attainment and Ranking
by using arithmetic and logical function and sorting.
4 Create a Statement of a bank customer’s account showing Simple and Compound
Interest calculation for 10 different customers using mathematical & logical functions.
5 Apply functions associated with financial operations (Present Value, Future Value,
Number of Periods, Rate, PMT including IPMT, PPMT).
6 Calculation of Depreciation via a Straight-Line Method using SLN function & Written
- down Value Method.
7 Use V look up and H look up functions for the database.
8 Program to implement 3D formulas. :
9 Program for creating Final accounts (Trading, Profit & Loss account and Balance
Sheet) by using formula. Practice shortcut key in Excel.
10 Create Different types of charts (line, pie, and bar) to illustrate year wise performance
of sales, purchase, profit and product life cycle of a company by using chart wizard.
11 Create Pivot table, modify and filter the data.
12 Create excel dash board by adding tables and Charts.
PERCENTAGE OF SYLLABUS REVISED : 100%
v Skill Development v Entrepreneurial Development
v Employability v Innovations
Intellectual Property Rights Gender Sensitization
Social Awareness/ Environment Constitutional Rights/ Human Values/ Ethics
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Syllabus - New course

Faculty: Commerce Board: Commerce CA
Semester: 1

Course Code / Name: 26CMP1DA / Data Analysis and Visualisation

Unit

Content

Data Analysis

Introduction - Types of data analysis - Overview to Data Visualisation - Importance of
Data Visualisation in decision making - Step in the Process - Model of Communication
- Types of Communication Problems - Principles of Communicating Data.

Case Study on business decision through data analysis and visualisation

II

Ratios and Proportions

Ratios and Rates: Blending Data Source-Visualising Rates Proportions and
Percentages: Introducing Filters and Quick Filters-Introducing Table Calculations -
Proportions as Waterfall Charts using Gantt-Current-to-Historical-Actual-to-Target.
Case study on Proportion Visualisation Techniques.

I

Variations and Multiple Quantities

Respecting Variation-Visualising Variation-Over Time: Control Charts -Anatomy of a
Control Chart - Creating a Control Chart -Understanding Uncertainty.

Multiple Quantities: Scatterplots - Stacked Bars - Regression and Trend Lines-The
Quadrant Charts.

Case study on Respecting and Visualising Variation.

v

Time charts and Map Location

Origin of Time charts - Line charts - Dual Axis Line chart - Connected Scatterplots -
Date Filed Type - Timeline - Slope graph. Maps and Locations: Special Map - Circle
Maps - Filled Maps - Dual Encoded Maps and Circle Maps.

Case Study on Website Data Analytics.

Dashboards

Dashboards in Tableau-Types of Dashboards: Building an Exploratory Dashboards
Advanced Dashboards Features: Animating Dashboards Showing Multiple Tabs -
Adding Navigation with Filters - Custom Header Images - Adding Google Maps to
Dashboards.

Case Study on Building Dashboards.

PERCENTAGE OF SYLLABUS REVISED : 100%

Skill Development
Employability
Intellectual Property Rights

Social Awareness/ Environment

Entrepreneurial Development
Innovations

Gender Sensitization

Constitutional Rights/ Human Values/
Ethics
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Syllabus - New course

Faculty: Commerce Board: Commerce CA
Semester: I
Course Code / Name: 26CMP1DB / Global Financial Management

Unit Content
Introduction to Globalisation
Meaning and Scope of Global Financial Management - Globalisation- Implications of
Globalisation — Goals of International Financial Management - Scope of International
I Finance — International Monetary System — Bimetallism — Gold Standard — Bretton
Woods System — Floating Exchange Rate Regime — European Monetary System — IMF
- WTO - GATT.
Case Study on International Monetary System
Balance of Payments
Introduction-Meaning of Balance of Payments — The Current Account — The Capital
I Account — Significance - Balance of Payments in the World — Balance of Payments
Account of India- Digital Economy and BOP- Crypto transactions in BOP Accounting
-Sustainable and Green Finance.
Case Study on Balance of Payments
International Financial Markets
International Financial Markets — Sources of International Funds — Multilateral
Development Banks — Governments/ Governmental Agencies — International Banks —
1 Security Markets Instruments of International Financial Markets— International
Equities — GDRs — ADRs - International Money Market and Bond Market Instruments
— Euro Bonds — Repos — Euro Commercial Paper — Medium Term Notes — Floating
Rate Notes — Loan Syndicates — Euro Deposits — Euro Issues in India.
Case Study on International Financial Markets
Currency Risk and Exposure
Currency Risk and Exposure — Types of Currency Risk — Management of Currency
Risk — Concept and Measurement of Transaction Exposure - Techniques of
v Transaction Exposure Management — Translation Exposure — Methods — Transaction
Exposure Vs. Translation Exposure — Exchange Risk Management —Operating
Exposure — Measuring and Managing Operating Exposure.
Case Study on Currency Risk
Foreign Direct Investment (FDI)
Introduction-Meaning of Foreign Direct Investment (FDI) — Forms of FDIs — FDI in
\Y% World — Purpose of Overseas Investment — Benefits to the Host Countries — Effects of
FDI - Political Risk -Impact of Geopolitical Tensions on FDI,
Case Study on Foreign Direct Investment
PERCENTAGE OF SYLLABUS REVISED : 100%
v | Skill Development v' | Entrepreneurial Development
v | Employability Innovations
Intellectual Property Rights Gender Sensitization
Social Awareness/ Environment Ecﬂ(_)l?csst ttuttonal Rights( Human Values
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Syllabus - New course

Faculty: Commerce Board: Commerce CA
Semester: 111

Course Code / Name: 25CMP3DA / Advertising and Sales

Unit Content

Advertising and Integrated Marketing Communication

Advertising: Meaning and Definition — Nature and Functions of Advertising — Role of
I Advertising in Marketing — Types — Steps in Development of Advertising.

Integrated Marketing Communication (IMC): Concept and Significance — Evaluation

and Role of IMC —Communication process in Advertising.

Case Study on Analysis of IMC strategies used by Leading Brand.

Advertising Creativity

Advertising Design: Meaning - Advertising Theory - Types of Advertising Appeals -
I Structure of Advertisement - Creative and Effective Advertisement.

Copywriting: Meaning - Objectives - Types of Copywriting - Copywriting Techniques

- Appeals and Message Strategies.

Case Study on Evaluation of Creative Advertisement Campaigns.

Media Planning, Print and Outdoor Media

Media planning: Meaning — Objectives - Growth and Importance of Media- Process
MM and Strategies — Media Selection and Scheduling.

Print Media: Newspapers and Magazines. Outdoor Media: Types - Advantages and

Limitations.

Case Study on Media planning strategy for a product launch.

Broadcast Media and Public Relation

Broadcast Media: Meaning - Television and Radio as Medium - OTT and Streaming

Services - Podcasting. Internet Media: Digital and Online Advertising - Social Media

Advertising - Influencer Marketing - Programmatic Advertising - Artificial Intelligence
v in Advertising - Data-Driven Marketing. Public Relations: Meaning - Role - Functions

- Process - Publicity and its Role in Marketing Communication - Corporate

Communication - Crisis Management - Online Reputation Management - Sustainability

in Public Relations.

Case Study on Digital advertising and PR campaign analysis.

Sales Management and Promotion

Sales Management: Meaning - Objectives - Functions - Sales Management Strategies -

Sales Forecasting.

Sales Promotion: Meaning - Scope - Role and Growth of Sales Promotion - Consumer
\Y

and Trade Promotion Techniques - Digital Sales Promotion. Personal Selling: Meaning
- Process of Personal Selling - AIDAS Principle - Relationship Selling - CRM Tools in
Selling.

Case Study on Sales Promotion Strategies and Personal Selling Effectiveness based on
contemporary trends and real-time practices.

PERCENTAGE OF SYLLABUS REVISED : 100%




Skill Development v' | Entrepreneurial Development

Employability v | Innovations

Intellectual Property Rights Gender Sensitization

Social Awareness/ Environment ECtgﬁ:sstltutlonal Rights/ Hvmian, Valuies¢







