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Unit 

I 

II 

III 

IV 

V 

Syllabus 

Content 

Introduction to Corporate Governance: 
Corporate Governance - Concept - Need and Scope -
Consequences of poor Corporate Governance -Evolution and 
Development - Principles of Corporate Governance - Whistle 
blower policy- Types of whistle blower - Management structure 
for Corporate Governance - Corporate Governance-Issues and 
Challenges. 
Case study: Corporate Governance Structure. 

Structure and Composition of Board: 
Board Composition - Role and Responsibilities of Board -
Boards Charter- Meetings and its Process - Board Committees 
and their functions: Audit Committee, Legal Compliance 
Committee and Stakeholders Relationship Committee -
Appraisal of Board performance -Transparency and Disclosure 
- Internal control system and Risk Management. 
Case study: Composition of Board. 

Regulatory Framework of Corporate Governance in India: 
Corporate Governance in Indian Companies - (Clause 49 of 
Listing Agreement)-Beneficiaries of Corporate Governance -
Shareholders activism - Investors protection - Shareholders 
Rights - Role of institutional Investors - Corporate Social 
Responsibilities and Good Corporate Citizenship. 
Case study: Listing Agreement. 

Corporate Governance Forums: 
Various Corporate Governance Forums - Common Wealth 
Association for Corporate Governance (CACG) - National 
Foundation for Corporate Governance (NFCG) - Legislative 
framework of Corporate Governance in India - International 
Perspective. 
Case study: National Foundation for Corporate Governance. 
Annual Report: 
Contents of annual report - Corporate governance report - Audit 
committee - Nomination and remuneration - Stakeholders 
grievance committee - Review of audit report - E - Governance 
- Trends in E-Governance. 
Case study: Annual report 

Total 

Note: Case Studies related to the above topics to be discussed. 

Hours 

12 

12 

12 

12 

12 

60 

E-Cooteots 
/ Resources 

Text Book 

Text 
Book& 

e-Resource 

Reference 
Book 

Youtube 

E- Resource 

20 

Examined externally (Section D: Compulsory question for case studies. 

Dr.NGPASC 
M.Com. (Students admitted during the A Y 2024-25) 

COi MBA TORE I INDIA 

24CRP1CC           CORPORATE GOVERNANCE







24COP1CB              INTERNATIONAL BUSINESS



1424
Text Box
D



Semester Course Code 

I 24COP1DA 

SEMESTER I 

CONSUMER BEHAVIOUR 

Course Name Category 

CONSUMER DSE BEHAVIOUR 

L T p Credits 

48 - - 4 

This course has been designed for students to learn and understand 
• the concept of consumer buying behaviour . 

Preamble • the theories of motivation and perception as applied in 
consumer behavior. 

• the process of consumer decision making . 
Prerequisite Knowledge on basic consumer behaviour, decision making process 
Course Outcomes (COs) 

co Course Outcomes (COs) Statement Bloom's Taxonomy 
Number Knowledge Level 

COl understand the concept of consumer behaviour and K2 
decision-making process. 

CO2 know about marketing implications on consumer K3 
behavioural decision. 

CO3 analyse psychographic factors of buying behaviour. K4 

CO4 examine consumer strategy towards store choice and K4 
shopping behaviour. 

cos sketch out the Global consumer behaviour. K4 

Mapping with Program Outcomes: 

COs/ POs POI P02 P03 P04 POS 

COi 

CO2 

C03 

C04 

cos 

Or.NGPASC 

25 

G COIMBATORE J INDIA 
M.Com. (Students admitted during the A Y 2024-25) 
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